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Final Exam ENGL 1302

1.  What is the ethos of the NRA in this advertisement?  What makes you think so?

The ethos of the NRA in this advertisement is demonstrated when the NRA writes about nature and essential information about criminals with authority. It says, "In a society, criminals don't wait in lines for anything. Certainly not to get gun permits, or obediently register their guns, or to honor 'waiting periods' for background checks."(para.1 pg.2). I think so because the NRA establishes authority and credibility while writing about criminals based on gun ownership and demonstrate expertise on their actions. In this case, the general public gets to know more about criminals.
2. Who is the target audience?  What suggests this? (Use specific evidence).

The target audience in this advertisement is people of all ages. This is suggested firstly by the specific statement to the public who do not own firearms who may be attacked. It demonstrates, "If you are attacked on your porch, do you want your neighbors to be opposed to gun ownership or members of the NRA?" (pg.1) Secondly, another target audience is the NRA members who own firearms. This is indicated when the audience is asked if they can shoot the rapist before injuring them. It says, "Should you shoot a rapist before he cuts your throat?" The target audience is people who own firearms because only those with firearms can shoot.
3. What is one example of the use of pathos in the ad?  How and why is it meant to persuade the audience?

An example of the use of pathos in this ad is based on the NRA statement about the choice of an audience in owning a gun as well as the constitutional freedom of the audience concerning gun ownership. It says, "Don't own a firearm if you choose not to. But never let anyone deny or delay your constitutional freedom to make that choice" (para.3 p.2). This persuades the audience by demonstrating that they can own a firearm when they like, and it is upon their decision. Additionally, the NRA enlightens the audience about the freedom the United States government has given them based on owning a firearm in the constitution. Nobody should interfere with that freedom. It is meant to persuade the audience because the NRA is determined to increase the number of people joining the NRA and to indicate to the people that it is patriotic to be a member of the NRA.
4.  What is myth of gun ownership suggested by the ad?  Be specific as to what you believe relates to the myth that is connoted in the ad.   

The myth of gun ownership suggested in the ad is that robbers, murderers, and those people who carry out other forms of attack are those who have registered by the NRA and own guns with permits from the NRA. This is demonstrated when it says, "If you are attacked on your porch, do you want your neighbors to be opposed to gun ownership or members of the NRA?" (pg.1). I believe what relates to the myth connoted in the ad is that the public believes people generally join NRA to own guns to carry out robbery and attack. In this case, people tend to have a negative mindset of individuals owning guns to defend themselves.
5. How are the rhetorical questions used in the ad?  Provide answers to the rhetorical questions and explain using specifics how and why they are meant to persuade the target audience. 

The rhetorical questions in the ad have been used to persuade the target audience's thinking about gun ownership.
Based on the first rhetorical question, I think the neighbors should oppose gun ownership in order to arrest those who illegally possess firearms. This is meant to persuade the audience to think about whom to blame in case of an attack because the guns revolve between the NRA and the gun ownership freedom.

Secondly, a police officer can't be there when you need him because the attackers only carry out robbery when police officers are not around since they monitor police's movements. This persuades the audience to give their thoughts on why the police may come late after an attack because the audience usually complains about police officers' absence during the attack.

Thirdly, one should shoot a rapist before he cuts your throat. This persuades the audience to give their thoughts concerning when to use a gun in this scenario of rape because defending oneself is each one's right.
Fourthly, robbers, rapists, and murderers do not wait in the lane. This persuades the audience to be alert wherever they are since criminals do not follow laws guiding gun ownership. This is meant to persuade because the criminal's time is unpredictable, and the audience should be aware of it.
Lastly, a convenience store clerk, before he is attacked, may think of being shot and killed by the attackers. This persuades the audience to give their thoughts and mentality concerning the possession of guns by robbers. This is because most robbers use guns to rob. 
6. Explain one of the fallacies from the ad and how and why it is persuasive to the target audience.  

One of the fallacies used in the ad is a misconception that robbers, rapists, and murderers can only wait in lines when in prison. This is truly a fallacy since the criminals are human beings with senses and acts as normal human beings and may sometimes hold on when there is high security at their target. This is persuasive to the target audience when the audience thinks in a real-life situation. This is because the rapists, robbers, and murderers are known to be restricted in prison, and when outside in the society, the time they carry out the robbery, rape, and murder are unpredictable. 
7. Explain an appeal in the advertisement (other than appeals to ethos, pathos, and logos—like appeal to history or guilt etc…).


History has been demonstrated as an appeal in the NRA advertisement. The ad indicates the history of the United States concerning gun ownership is entitled to the United States constitution. The citizens have the freedom to own guns depending on their choice, as demonstrated in the last paragraph. Also, it is in history and the public domain, as indicated by the ad, that criminals do not follow laws regarding gun ownership. The criminals do not get permits or register their guns with the NRA. In this case, the history of the United States, according to NRA, shows that the law-abiding citizens are the people who follow laws guiding gun ownership.
8.  What is the implied definition of a "criminal" in the ad?  Support your claim with specific evidence and reasoning from the ad.  

The implied definition of criminal, according to the ad, is a person who carries out unlawful acts without considering laws governing a country. According to the ad, the criminals do not get gun permits or register their guns as required by the country's laws (para.1 pg.2). Also, the ad demonstrates that criminals generally do not obey the laws (para.2 pg.2). This means that the criminals go contrary to the country's laws guiding gun ownership and the NRA guidelines.    
9.  Noting the target audience, what is the goal of the ad?  What is being "sold"?  Provide specific evidence for your conclusion. 


Noting the people who do not own guns as the target audience, the goal of the ad is to evoke the people to know gun ownership is necessary for individual's protection and everyone has a right to own a gun. Also, the ad informs the people that the constitution allows for ownership of guns that have a permit and registered. Based on the rhetorical questions asked, the goal of the ad is to analyze the mentality of the people without guns concerning gun ownership.

On the other hand, what is being "sold" in this ad is to convince the public members to join the NRA and poses guns. It says, "Don't own a firearm if you choose not to, but never let anyone deny or delay your constitutional freedom to make that choice."
 This indicates that the NRA informs the people indirectly about becoming their members.
10.  Why is "waiting periods" in quotes in the ad?  What is that meant to convey to the target audience? What is it trying to connote?

"waiting periods" is in quotes because the ad tries to communicate the characters of criminals indirectly to the audience since it has a hidden meaning. This is meant to convey to the audience that criminals do not waste the opportunities they find to commit a crime. The ad tries to connote that criminals are always impatient and ever do their missions unlawfully and secretly. Therefore, possessing guns as a form of protection as required by the NRA may help.
